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Statements in this presentation describing the Company’s objectives, 
projections, estimates, expectations may be “forward looking statements” 
within the meaning of applicable securities laws and regulations. Actual 
results could differ materially from those expressed or implied. Important 
factors that could make a difference to the Company’s operations
include, among others, economic conditions affecting demand / supply 
and price conditions in the domestic and overseas markets in which the 
Company operates, changes in Government regulations, tax laws and 
other statutes and incidental factors
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Source: Central Statistical Organization (CSO)

India India -- A Convincing Growth StoryA Convincing Growth Story

Source : Goldman Sachs Brics Report
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• Current GDP growth rate at 8% 

• Growth target of 9% set by the Govt. during the 
eleventh five year plan, 

• As per Goldman Sachs Brics Report  GDP of 
India is expected to grow at 6% in the long term  

GDP Growth (%)

India  has potential for most rapid 
growth amongst  BRIC countries in the 
long term 

From Hindu Rate of 
Economic Growth to 

Robust Economic 
Growth 
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Indian Automobile Industry Indian Automobile Industry –– Also On a Growth trajectoryAlso On a Growth trajectory

Emergence of India as a manufacturing and design hu b for Automotive Industry

Investment in the industry expected to reach Rs 800  bn by the end of FY07 

(source : Economic Survey : 2005-06)

Automobile Industry contribution to GDP expected to  increase to 10% by 2016 from 
the current 5% level (source : Draft Automotive Mission Plan)

Presently provides direct and indirect employment t o 10.1 million people in the 
country. Expected to employ 25 million people by 20 16 (source : Draft Automotive Mission Plan)

source : SIAM India Developing
economies

Developed
economies

Automobile Contribution 
to Industrial Output

8- 10%

~5%

15- 17%

Turnover of Automobile Manufacturers (Rs. Bl) Indian  Automobile Industry has Tremendous 
Potential to Grow

(At current levels)
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Road Development Program, Industrial and Infrastructure DevelopmRoad Development Program, Industrial and Infrastructure Development to drive the ent to drive the 

growth of Indian CV Industry growth of Indian CV Industry 
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Dramatic impact on volumes 
in initial stage of road 

development
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Growth and Structural changes in CV Industry Growth and Structural changes in CV Industry 

With better roads and new technology,  hub and spok e model is 
expected to emerge in the Indian Commercial Vehicle  Industry in 
the near future

Tata Ace 
to further 

expand the 
lower end 
of the CV 
market

Bus Industry growth

'01-02 '02-03 '03-04 '04-05 '05-06

Small
Buses

Large
Buses

22,300

35,300

43,500
45,500

50,300

• Buses as a % of CV in Russia & China is 40%-
50% but only 13% in India

• Strong growth potential for Tata Motors
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Indian Commercial Vehicles IndustryIndian Commercial Vehicles Industry

Developments expected in near future

New joint ventures

• Scania, Man and International Truck & Engine Corp. to produce 
commercial vehicles, especially in the M/HCV catego ry

New players

• DaimlerChrysler and Tatra Vectra introduce off-road  commercial 
vehicles.

Existing Players

• Competitors are expected to launch Mini Trucks in r esponse to ACE. 621,504

425,969
350,793

2005-06 2006-07 F 2010-11 E

CV Demand Forecast as per Crisinfac
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Increasing income, urbanization, aspiration and wider product chIncreasing income, urbanization, aspiration and wider product choice to drive growth oice to drive growth 

in Indian P V Industryin Indian P V Industry
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Increasing Proportion of Middle Income Class 
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Saving-investment rates are  high and improving
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Developments expected in Indian P V Industry in the next five yeDevelopments expected in Indian P V Industry in the next five years ars 

� India expected to emerge as a hub for small car man ufacturing

� Suzuki and Hyundai

� Almost all players looking at expanding capacities

� Competition in diesel car segment to intensify

� New diesel vehicle launches by Hyundai and Maruti

� Tata Motors to launch small car

� New entrants

� Renault Logan through JV with  Mahindra

� Nissan, Volkswagon

Developments expected in near future

2,549,048

1,229,973

2004-05 2009-10P

PV Demand Forecast as per Crisinfac
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Tata MotorsTata Motors’’ continues to be a dominant automobile player in India with 28% continues to be a dominant automobile player in India with 28% market sharemarket share

63% 64% 64% 65%
62%

45% 43%

50% 51%
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M/HCV LCV MUVs Cars (Apr- Dec’06)

Cars : 60%

UVs : 15%

LCV : 10% 

M/HCV : 15%

Share of 
Market

Market leader in Indian CV industry

2nd largest player in Indian PV industry
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Tata MotorsTata Motors’’ Future PlansFuture Plans

Sustain Financial Strength

TML Growth Plans 
(Next five years)

Expand Vehicle Business
Double Volumes 

Grow Non Vehicle Business
Increase Revenue Share

Increase non-cyclical income

- Through New products
- Market Expansion

- Strategic partnership/Alliances

- Continuous Cost Reduction
-Efficient use of capital ( strong 

Capex & Working Capital 
management )
- EVA Positive
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Goal : Maintain / Improve market position across all vehicle segGoal : Maintain / Improve market position across all vehicle segmentsments

• Panel Van

• Passenger variant of Tata Ace

• World Truck

• World Pickup 

• World LCV

• New bus

Commercial Vehicles

Passenger Vehicles

• Indica Platform

• New Utility Vehicle Platform

• Small  car platform

• New Variants

• Fiat Vehicles

Double Double 

sales sales 

volumesvolumes

Increase customer 
touch points

New Platforms 
across CV & PV 
range

Leveraging on low 
cost product 
development 
capabilities

•TML capacity to 
roughly double 

•Additional capacities 
through alliances 

• Fiat
• Marcopolo

• revenue 
share to 25%

• New 
Geographies –
Thailand, 
Russia, LATAM

• Improved Product 
Quality 

• Better Customer 
Relationship 
Management
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Exploring Off Exploring Off –– shore Markets for Deshore Markets for De--riskingrisking

16%

25%

2006-07 (April - Dec'06) 2010

Share of International Business Revenues

(Targeted)

Exploring New Geographies

• LATAM 

• Russia

• Thailand

Strengthening position in existing 
Markets

• New Products

• Deeper penetration

International Alliances

• Thonburi JV in Thailand

• Fiat JV in India

• Marcopolo JV in India

• Stake  in  Hispano Carrocera, Spain

• Acquisition of INCAT, UK

• Acquisition of TDCV, Daewoo 
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TATA Motors aggressively pursuing its Cost reduction effortsTATA Motors aggressively pursuing its Cost reduction efforts

Cost Reduction Cost Reduction 
achieved  

FY06 :Rs 4.7 Bn, 
FY07 (YTD) :Rs 2.8 bn

Value Engineering

Target Costing

E sourcing and Global Sourcing

Supplier base Rationalization

Outsourcing

Process Improvement

Productivity Improvement

01                        03    05                         08

Target 
Rs 10 Bn

Rs 10 Bn 
achieved
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Capex PlansCapex Plans

World Truck

New LCV

Ace Plant

Panel Van

Commercial vehicles

New Indica Platform

New UV Platform

Small Car

Passenger vehicles

New Products Capacity Expansion & Sustenance

Proposed Capex Spending in next 3-4 yrs
Rs 100 bn

The Company proposes to fund the capex through internal accruals and borrowings 
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CONSTRUCTION 
EQUIPMENT

ENGG DESIGN 
SERVICES 

Grow Non Vehicle BusinessGrow Non Vehicle Business

� Construction equipment industry expanding at 35% 

CAGR

� Dominant player in excavator segment ; 53% 

market share in FY06

� Telcon to derive synergies from  HCM in areas of 

manufacturing, marketing and product 

development 

� HCM to outsource Machines and components from 

Telcon for its global network.

� Tata Technologies well poised in Engineering design 

and PLM space with the right onsite - offshore mix.

� Broader customer base in the automotive, aerospace 

and manufacturing industries, post INCAT acquisition

� Wider presence in all major geographies and markets 

in North America, Europe and Asia Pacific

� Access to INCAT’s high end consulting skills and  
project management capabilities

TELCON

TATA 
TECHNOLOGIES 
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Grow Non Vehicle BusinessGrow Non Vehicle Business

� Focus on increasing non Tata Motors share of 

business

� Plans to increase capacity 

� Value unlocking through strategic partnership 

and / or IPO

� TMF – 3rd largest player in the Indian auto 

financing market;TMLFSL created as subsidiary 

in Sept’06

� Average book size of Rs.61 Bn

� NIM ranges between 3.5 %– 5.5%

� Present penetration at 32% of captive vehicles 

� Target : to achieve global benchmark of 40% 

market share financing

AUTO COMPONENTS

VEHICLE FINANCING

TATA MOTOR FINANCE

HVAL & HVTL
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Revenue and Operating Margin Revenue and Operating Margin –– Annual TrendAnnual Trend
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Profit after Tax Profit after Tax –– Annual TrendAnnual Trend
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Optimizing Returns on Capital Optimizing Returns on Capital –– Annual TrendAnnual Trend
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Subsidiary Performance Subsidiary Performance –– Annual TrendAnnual Trend
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Challenges aheadChallenges ahead………………

� Overall commodity prices expected to remain high due to continued demand – supply 
gap. 

� The buoyant domestic growth and increased raw material costs will continue to 
maintain an upward pressure on inflation.

� Close watch on the direction of crude oil price.

� Attract and retain talent.
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www.tatamotors.com

Thank YouThank You


